 Buyers
hunt for
new type:

of home

- Smaller houses and

energy efficiency in
demand now that the
market is recovering
By HubsonN SANGREE
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As the real estate market
starts to recover from its
epic crash, homebuilders,

" ‘especially those in hard-hit

California, are betting that

many buyers will want new

. houses that are different
. from the big suburban tract

homes that proliferated dur-
ing the boom.

They’re building houses
intended to use no more
electricity than they pro-
duce, houses with separate
quarters for aging parents,
and houses that are more
compact and closer to jobs,
shopping and restaurants.

These models target first- |

time buyers, growing fami-
lies and downsizing baby

- boomers — all expected to

be among the next wave of
homebuyers.
“Coming out of this down-

turn, people don’t want

more of the same,” said Gor-

._don Jones, Northern Cali- -

fornia president of home
building giant Lennar Corp.
““They're saying, ‘We're not
going to make the same
mistake again.”” ’

For Miami-based Lennar,

'that means multi-genera-

tional housing. The compa-
ny’s NextGen model has an
attached apartment — with

- kitchen, laundry, garage

and outdoor courtyard —
for older parents, adult chil-
dren who need to move
back home, or extended-
stay guests.

Recent buyer Ryan Wal-
lace said he and his wife opt-
ed for a NextGen house in
El Dorado Hills, so his par-
ents, who live in British Co-
lumbia, could come for
longer visits to see their
children and grandchildren
in Northern California.

“It allows them to have
their own space and space
for us as well,” Wallace said.
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Their move more than
doubled their living area to
accommodate a growing
family.

Kari Chicoine and her
husband are heading in the
opposite direction — down-
sizing after their children
left for college. They're
moving from a 3,300-
square-foot house in El Do-
rado Hills on 1.3 acres to a

2,000-square-foot home in
Folsom with a small court
yard. ,

Their future house is
part of the fastest-selling
new home community in
the region with 21 sales in
11 weeks, according to a
recent report by the North
State Building Industry As-
sociation.

The appeal of the project
is that the airy, modern
homes — with combined
kitchen, dining and living ar-
eas — use space efficiently

and require little mainte-
nance, Chicoine said.
Kevin Carson, president

vof The New Home Co.,

said the developer polled
focus groups and found
that lowering utility bills
through energy efficiency
was a prime goal for home-
owners in coming years.
So were features such as
more windows, downstairs
bedrooms and proximity to
jobs and shopping. People
will also opt for smaller
homes in the future, he

predicted.

Also on the horizon: ur-
ban infill projects that take
energy efficiency to a new
level.

The New Home Co., a
California startup that
opened in 2010, is focused
on meeting those needs,
he said.

“Home-building is a dat-
ed industry. It really hasn’t
kept up with the times,” he
said. “You can’t just keep
building houses and expect
to have neighborhoods.”




